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NEWS BROADCASTERS
SLASH RS.150 CRORE
IN VISIBILITY SPEND

The Ministry of Information and Broadcasting’s draft
proposal to exclude landing-page impressions from

TRPs has rattled India’s broadcast ecosystem,
particularly news channels, which rely heavily on these

placements to build and sustain viewership ranking.

Landing pages have long functioned as premium real
estate on cable networks. The moment a TV is switched on,
the viewer lands on a selected channel, ensuring instant
exposure. Industry insiders estimate the total landing-page
market at Rs.250 crore, with the top five networks alone
spending Rs 120-150 crore annually.

If the new rules take effect, these investments may
no longer deliver ratings, changing industry economics
overnight.

For years, landing pages were considered a
distribution tactic. Over time, they became a visibility
weapon.

With no formal rate card and prices driven entirely
by negotiation, demand and timing, costs routinely escalate,
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laOMiDMga poja laMbao samaya sao kobala naoTvak- pr p`Iimayama iryala esToT

kI trh kama krto rho hOM.jaOsao hI TIvaI caalaU haota hO̧  dSa-k caunao hue
caOnala pr phuMca jaato hOM̧  ijasasao t%kala e@sapaojar p@ka hao jaata
hO.]Vaoga ko jaanakaraoM ka Anaumaana hO ik kula laOMiDMga poja baajaar 250
kraoD, Épyao ka hO̧  ijasamaoM Akolao paMca p`mauK naoTvak- saalaanaa 120–150
kraoD, Épyao Kca- krto hOM.

Agar nayao inayama laagaU haoto hOM̧  tao hao sakta hO ik ye inavaoSa Aba
roiTMgsa na doM̧  ijasasao ]Vaoga kI [kaonaa^ima@sa rataoM–rat badla jaayao.

k[- saalaaoM tk laOMiDMga poja kao ivatrNa ka trIka maanaa jaata
qaa.samaya ko saaqa vao ivaijaibailaTI ka hiqayaar bana gayao hOM.

ibanaa iksaI fa^ma-la roT kaD- AaOr pUrI trh sao baatcaIt¸ iDmaaMD
AaOr Ta[imaMga sao tya haonao vaalaI kImataoM ko karNa¸ laagat rogaulaoT baZ, jaatI
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sometimes fuelled by aggressive bids from deep-pocketed
GECs.

Cable operators benefit the most: some report 150-
200% growth in profitability from landing-page deals alone.

Landing-page strategies typically fall into three
formats:

♦ Short-term tactical bursts for marquee events or
breaking-news cycles.

♦ One-day spikes during high-impact news moments.
♦ Long-term lockdowns, where a channel remains the

default screen across 80-90% of a network’s
footprint.
Some operators even deploy barker systems,

temporarily freezing the remote for 30 seconds when the
TV switches on. Critics call it manipulation; supporters call
it “visibility optimisation.”

Either way, the practice has been pivotal in shaping
weekly ratings battles.

Those in favour argue that
landing pages distort visibility and
artificially inflate ratings. They
point to past controversies,
including the 2017 English news
ratings disruption and the 2020
forensic audit that exposed
vulnerabilities in the TRP system.

Those against argue the
opposite: eliminating or devaluing
landing pages protects entrenched
legacy players and denies newcomers a fair shot at
competing through legitimate marketing.

WHAT HAPPENS IF THE DRAFT BECOMES
LAW

The implications are seismic:
♦ Annual landing-page spends may drop by 70-100%.
♦ MSOs stand to lose a major revenue stream.
♦ Broadcasters must shift competitive focus from

distribution to content.
♦ The industry’s long-standing mantra Dikhe ga toh

Bikega may need a rethink.
With TRPs decoupled from forced visibility,

networks will now have to compete on genuine audience
engagement, programming differentiation, brand loyalty
and editorial strength.

The next battle in news television may be fought
not on the remote’s first screen.

hO̧  kaBI–kBaI AmaIr jaI[-saI kI AaËamak baaoilayaaoM sao BaI.
kobala Aa^proTraoM kao sabasao jyaada fayada haota hO: kuC ka

khnaa hO ik isaf- laOMiDMga poja saaOdo sao hI maunaafo maoM 150–200‰ kI
baZ,aotrI hu[- hO.

laOMiDMga poja rNanaIit AamataOr pr tIna trh kI haotI hO:
♦ baD,o AayaaojanaaoM yaa baòikMga nyaUja saa[ikla ko ilae SaT- Tma- TOi@Tkla

basT-.
♦ ha[- [MpO@T nyaUja maaomaoMT\sa ko daOrana ek idna ko spa[@sa.
♦ laMbao samaya tk laa^kDa]na¸ jahaM ek caOnala naoTvak- ko 80–

90‰ fuTipM̀T pr iDfa^lT sËIna banaa rhta hO.
kuC Aa^proTr tao baak-r isasTma BaI lagaato hOM̧  jaao TIvaI caalaU haonao

pr irmaaoT kao 30 saokoMD ko ilae kuC samaya ko ilae ÍIja kr dota
hO.Aalaaocala [sao maOinapulaoSana khto hOM: samaqa-k [sao ‘ivaijaibailaTI
Aa^iPTmaa[jaoSana’ khto hOM.

iksaI BaI $p maoM yah pÒi@Tsa hr saPtah kI roiTMga kI laD,a[- kao
Aakar donao maoM Ahma rhI hO.

jaao laaoga [sako pxa maoM hOM ]naka khnaa
hO ik laOMiDMga poja ivaijaibailaTI kao ibagaaD,to
hOM AaOr roiTMga kao banaavaTI trIko sao baZ,ato
hOM.vao ipClao ivavaadaoM kI Aaor [Saara krto
hOM–ijasamaoM 2017 maoM AMgaòjaI nyaUja roiTMga maoM
$kavaT AaOr 2020 ka faoroMisak Aa^iDT
Saaimala hO̧  ijasanao TIAarpI isasTma kI kimayaaoM
kao ]jaagar ikyaa qaa.

jaao laaoga [sako iKlaaf hOM vao [sako ]laT
tk- doto hOM: laOMiDMga poja kao K%ma krnao yaa ]sakI vaOlyaU kma krnao sao puranao
Plaoyasa- kao saurxaa imalatI hO AaOr nayao laaogaaoM kao sahI maako-iTMga ko jairyao
maukabalaa krnao ka sahI maaOka nahIM imalata hO.
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[sako bahut baD,o Asar haoMgao:
♦ saalaanaa laOMiDMga poja pr Kca- 70–100‰ tk kma hao sakta hO.
♦ emaesaAao kao rajasva ka ek baD,a sa`aot Kaonaa pD, sakta hO.
♦ p`saarkaoM kao ivatrNa sao kMToMT pr Qyaana koMid`t krnaa haogaa.
♦ ]Vaoga kao puranao maM~ ‘idKogaa tao ibakogaa’ pr ifr sao saaocanao kI

ja$rt hao saktI hO.
TIAarpI kao jabardstI kI ivaijaibailaTI sao Alaga krnao ko baad¸

naoTvak- kao Aba AsalaI AaiDyaMsa eMgaojamaoMT¸ p`aoga`aimaMga maoM Alaga phcaana¸
ba`aMD laa^yalTI AaOr eiDTaoiryala takt pr maukabalaa krnaa haogaa.

nyaUja TolaIivajana maoM AgalaI laD,a[- Saayad irmaaoT kI phlaI sËIna
pr nahIM laD,I jayaogaI.




