MARKET REPORT

NEWS BROADCASTERS
SLASH RS.150 CRORE
IN VISIBILITY SPEND

The Ministry of Information and Broadcasting’s draft
proposal to exclude landing-page impressions from
TRPs has rattled India’s broadcast ecosystem,
particularly news channels, which rely heavily on these
placements to build and sustain viewership ranking.

Landing pages have long functioned as premium real
estate on cable networks. The moment a TV is switched on,
the viewer lands on a selected channel, ensuring instant
exposure. Industry insiders estimate the total landing-page
market at Rs.250 crore, with the top five networks alone
spending Rs 120-150 crore annually.

If the new rules take effect, these investments may
no longer deliver ratings, changing industry economics
overnight.

For years, landing pages were considered a
distribution tactic. Over time, they became a visibility
weapon.

With no formal rate card and prices driven entirely
by negotiation, demand and timing, costs routinely escalate,
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sometimes fuelled by aggressive bids from deep-pocketed
GECs.
Cable operators benefit the most: some report 150-
200% growth in profitability from landing-page deals alone.
Landing-page strategies typically fall into three
formats:
¢ Short-term tactical bursts for marquee events or
breaking-news cycles.
¢ One-day spikes during high-impact news moments.

¢ Long-term lockdowns, where a channel remains the
default screen across 80-90% of a network’s
footprint.

Some operators even deploy barker systems,
temporarily freezing the remote for 30 seconds when the
TV switches on. Critics call it manipulation; supporters call
it “visibility optimisation.”

Either way, the practice has been pivotal in shaping
weekly ratings battles.

Those in favour argue that
landing pages distort visibility and
artificially inflate ratings. They
point to past controversies,
including the 2017 English news
ratings disruption and the 2020
forensic audit that exposed
vulnerabilities in the TRP system.

Those against argue the
opposite: eliminating or devaluing
landing pages protects entrenched
legacy players and denies newcomers a fair shot at
competing through legitimate marketing.

WHAT HAPPENS IF THE DRAFT BECOMES
LAW
The implications are seismic:
¢ Annual landing-page spends may drop by 70-100%.
¢ MSOs stand to lose a major revenue stream.
¢ Broadcasters must shift competitive focus from
distribution to content.
¢ The industry’s long-standing mantra Dikhe ga toh

Bikega may need a rethink.

With TRPs decoupled from forced visibility,
networks will now have to compete on genuine audience
engagement, programming differentiation, brand loyalty
and editorial strength.

The next battle in news television may be fought
not on the remote’s first screen.®
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